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WEEK 1 — LECTURE NOTES
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Wednesday, 27 July 2022 9:26 am
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Focus on meaning of words.
What does ‘Rupture’ meaning and how can it be portrayed.
What does it look like, what font would suit the word, what colours are associated with it



WEEK 1 — RESEARCH

From tutorial (Collaborative effort from Shari, Isis, Megan, Chenoq,
Grace and I).

Advertising, social media and external touchpoints for WASA.
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WEEK 1 =

INSPIRATION MOODBOARD

00000000000

French new wave posters & Film fes-
tival posters with texture including
felt, paper, stamps, etc, to create a

the

i : YOUNG GIRLS
collage. Bz “ROCHEFORT
r L XX 0000

Inspired predominantly by Jacques T T — -
Demy's film posters, with soft pastel A -~
colours, limited colour palette and { UMBRELLAS ' o

: P " YCHERBOURG { ()

utilisation of shapes and space.

Also inspired by illustrative, hand-
drawn typography.

REFERENCES

Bass, S. (1960). 4th San Francisco international film festival [Poster]. http:/ /www.artnet.de/k%C3%BCnstler/saul-bass/4th-san-francisco-internation-
al-film-festival- YhmYv7gDIrNj2inrb2fZBg2

Criterion Channel (n.d.). The umbrellas of cherbourg [Poster]. https://www.criterionchonnel.oom/the-umbrellos—of-cherbourg
Elbe Paris (n.d). A bout de souffle [Poster]| https://www.elbe.paris/en/great-french-classics/325-breathless-godard.html
Estudio Primo (n.d.). Surfilm Festibal. https://estudioprimo.com/SURFILM-FESTIBAL

Pieters, V. (2009). Krets film festival [Poster]. https: /[veerle.duoh. Com/|nsp|rotlon/krets filmfestival?utm_source=feedburner&utm_medium=feed&utm_cam-
paign=Feed%3A+veerlesblog+Veerle%27s+Blog+3.0+-+All#When:14:11

The Criterion Collection (n.d.). Belle de jour [Poster]. https://www.criterion.com/films/27949-belle-de-jour

The Criterion Collection (n.d). The young girls of Rochefort [Poster|. https://www.criterion.com/films/28615-the-young-girls-of-rochefort

TMDB (n.d.). A double tour [Poster]. https://www.themoviedb.org/movie/45348-double-tour/images/posters
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WEEK Q — LECTURE NOTES

Week 2 Feedback on Client Project
Wednesday, 3 August 2022 9:27 am Shﬂ r_i

== - Number 3

Identity and identification - 5 T W.AS.A IDgﬂ bﬂld

Technology or technique can create style - screen printing, Adobe flash, etc .
- Readability

- Editing idea

Andy Warhol - style through print
Fashion is the armour to survive the realit of everyday life - Bill Cunningham

Fashion is everything that goes out of fashion - Jean Cocteau

Megan

Alphonse Mugcha (1896) & Aubrey Beardlsey - Art Nouveau - Fine lines and detail _ TEErir‘lg paper

Beggerstaffs & Lucian Bernhard - Block colours - Reaction to art Nouveau

- Texture
Modernist architects through Architecture should be timeless, fashion meant change ability
Objects influence technology - calculators on phones emulate a physical calculator |5i5
Luxury brand - bold letters, black and white, to represent timelessness _ P|a",.-’ on pDSItI on l:lf WDrd
Visual Rhetoric - Powerade - Different colours to represent different flavours _ ED'DU rs - im age
Josef Muller Brockmann - Swiss design - Pharmaceutical design - Express seriousness and formality, easy to read - Sha pES

Style guide - must be consistent

Design thinking - design minus the material practice
I

Cut out lines - - - - -

Branding and style - What does a certain brand mean, what is it associated with i,
and how can it be consistent throughout different platforms and mediums.



WEEK & — TEST

Test on a potential idea.
Fell though as it was difficult to get the letters right, and
looked too much like a musical theatre poster.
Instagram/facebook post, or profile picture Horizontal design is meant to imitate an editing timeline.




WEEK & — DIGITAL TEST

Scrapped these ideas as they seemed too
simple, and the star design again looks like
something for musical theatre.

RUPTURE




Branot dentity prism

Stong prano's ave capalole of weauing Bl aSPECYS into an effective
whole

lch\n'rj is 'rr\FoVVV\ah‘OV\ oesign
Lo npo cahn b€ 2 coWW)ooh'ry €-9-con e hought & solo)

= Can he literal £.9. bvying anol Scllmg ofdata
Lo 1npo olesign can be usedl 4 sell othe thing3 e.g. a lifestyle

A bvsno exists omj in dhe mindts of your customevrs

Brand Mayks —defined a3 vIsUSl IMagEs Elemenrs ; symiols

usedt fo identify @ brondt & contbute 10 MaiNTeing &n)
mase

Symbois = vepresenIstion of one okaeu- bﬂ ratnes oJoJ‘eot
Style Guide

- INSIruCks pow 40 implement bVanon'n\j Scross milkpe
mediym s

- Describes ine snj:e & F@ci P ron
- SEts boundavies “oround wnat s 3llowed
- Gets quideline

- Bran m}egr/{zj
- Assets - lingrediants!
—Con be considered 1nhe guide 1o e UsriousS krsvdd
Marks & Aouohpeints” sssceiatect with given
organisadion /cammiﬁv\ [intfitive

WEEK 3 — LECTURE NOTES

S%gle Guide
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What makes a brand a brand?

What is WASA's brand and how can you express this through your designs? - WASA is both
formal as it is a higher education academy however it is also highly creative.



WEEK 3 — NEW IDEA

Using a simple font however stretch-
Playful ‘Rupture’ logo, with additional text that is more formal/traditional. ing text to make it interesting.

I B
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Decided to do come up with a new ideq, as the previous
ones weren't working. Came up with playing with typography
including the fuzzy text and stretched out text.
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WEEK 3 —
NEW IDEA

NEUVE

DESIGN

LIBERAL ARTS
MANAGENMIENT
TECHNOLOGY
PERFORMING ARTS
SOCIAL RESEARCH

Bilak, P. (2015). Neue [Font].
https:/[typographica.org/type-
face-reviews/neue/

poOsitions

MOIONS POSITIOONS PCOS/

https://twitter.com/Pianotex/sta-
tus/1319844205158518784/photo/2

SERVIRIR

https://www.pinterest.com.au/
pin/162200024071385185/
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Perez, J. (n.d.). Burn [Image]. https://
www joerperez.com/burn/
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v 4)
LN

https://www.pinterest.com.au/
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Aubry, A. (2019). Black zone
myth chant & humbro [Im-

age]. https:/[fontsinuse.com/
uses/25173/black-zone-myth-

Hardly, S. (2018). Rumba-Rum-
bar [Image]. https://www.be-
hance.net/gallery/68651799/
Rumba_Rumbar

r
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STORES AND
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Kindled and Kindred (n.d.). Sto-
ries and boundaries [image)].
https://www.pinterest.com.au/
pin/162200024071385277/

abcd
& f.gkh

i
imh O

WX
zbv'

https://www.pinterest.com.au/
pin/162200024071478126/
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Larrson, V. (2014). Other perspectives
[Image]. https://www.behance.net/

gallery/OTHER-PERSPECTIVES 15137237  NttRS/ /www.pinterest.com.au/

pin/120330621285395240/

https:/ /www.pinterest.com.
au/pin/162200024071385184/

MOCOD

https://www.pinterest.com.au/
pin/236298311688437579/

TYPOGRAPHY
INSPIRATION



WEEK 3 — DRAFTS FOR NEW IDEA
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WEEK 3 — DRAFTS
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WEEK 4 — LECTURE NOTES

Week 4

Wednesday, 17 August 2022 9:28 AM

Information Design

Prescription of photography

Images - Pictures

Images - Words

Realism Continuum - Distinguishing between/within classes
Concrete -> Abstract

Complex > Simple

Objective -= Subjective

Specific -» Universal

Evolution of the human visual system

Eye and brain - simple hypothesis
Add more meaning, the image will change

Invariant arrays
Identify as the same character, don’t need to be accurate

The processing that takes place in the early stages of human vision appears to produce imagery.

What should be abstract and what should be realistic? What would fit your ideas?
| want an abstract background for my designs I'm working on. A mix of colours, blurry images,
gradients, interesting shapes and patterns.



WEEK 4 — BACKGROUND INSPIRATION
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WEEK 4 — DRAFTS

HTTPS.//STOCK.ADOBE.COM /AU /4R0H 434

HTTPS.//STOCK.ADOBE.COM/AU/30411309



WEEK 4 — DRAFTS

HTTPS.//STOCK.ADOBE.COM/AU/409318889



WEEK 4 — DRAFTS




WEEK 4 — SOCIAL MEDIA BANNER DRAFT

.western australian : ‘
screen academy :
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LEEDERVILLE
20TH OCTOBER

6:30P
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Blanche Deards 10534719

Client Project -
Keymark/device

The Organisation

The Western Australian Screen Academy (WASA) is based at Edith Cow-
an University, Mount Lawley. Established in 2005, it has trained many
filmmakers through a production based experience.

The WASA Gala at Luna Cinemas in Leederville snowcases the students’
work every year. This year's theme is RUPTURE

Target Audience

The target audience of the gala includes WA Screen acadsmy students
and staff, family and friends of those students, aspiring filmmakers, the

film industry across Australia, students and staff from Australian Univer-
sities, and the general public interested in film.

Importance

The design of the gala poster is important to appeal to all demograph-
ics. In particular, younger audiences, influencing high-school and under-
graduate university students to join the WA Screen Academy.

Brand Identity
WASA is an output for creativity, allowing students to express their own
stories and truth in their work, as well inspiring their audiences.

Method of Approach
The designs will predominantly be digital and on social media, to reduce
waste. If physical, must be recycable.

The physical advertisement posters will be placed throughout the City of
Vincent, City of Stirling, Perth CBD, and WA universities including ECU.

Digital advertisements will be posted on social media apps/websites
including but net limited to, Facebook and Instagram.

Mediums

The physical and digital advertisements include but not limited to:
- social media banners and profiles

- social media stories/reels/posts

- physical and digital posters

- physical and digital flyers

Future Ventures
My designs could be applied to other WASA or ECU events

Blanche Deards 10534719

Example 2

Three dimensional feel. Facus on texture, colours, and stretching of text to create a mood for
the word 'Rupture’.

Mixture of of text i Use of grain creates a
filmic assthatic, and the opacity of colours imitate light lsaks in film.

@radient and stretched text to intrigue audiences, and to appeal to younger demographics.

“Urkx  font from

2A

with colour grading. Creates a
sense of ease.

2AB

Blanche Deards 10534719

Examplel

2D poster with lllustrative typography
and block coloured background.

My interpretation of the feeling and
emotions of the word ‘RUPTURE"

Stars on each side will have text placed
onto it (see last page). Can change
shape and size of star to fit certain text.

Social Media
Banner Mock-ups

Example 1 (From Design 1.2)

Blanche Deards 10534718

References

ECU (n.d.). WA Screen Academy. https://www.ecu.edu.au/
schools/arts-and-humanities/courses/wa-screen-acad-
emy

Hughes, R. (n.d). Urbane. Adobe Fonts. https://fonts.adabe.
com/fonts/urbane#fonts-section

Trygub, O. (n.d). Digital noise gradient. Nostalgia, vintage
70s, 80s style. Abstract lo-fi background. Retro wave, syn-
thwave. Walipaper, template, print. Minimal, minimalist.
Blue, black, beige, purple, pink color. Adobe Stock. https://
stock.adabe.com/images/digital-noise-gradient-nostal-
gia-vintage-70s-80s-style-abstract-lo-fi-background-
retro-wave-synth-wave-wallpaper-template-print-min-
imal-minimalist-blue-black-beige-purple-pink-col-
or/420772734

Yasya (n.d). retro gradient background with grain texture.
Adobe Stock. https://stock.adobe.com/images/retro-gra-
dient-background-with-grain-texture/409318889

Yasya (n.d). retro gradient background with grain texture.

Adobe Stock. https://stock.adobe.com/images/retro-gra-
dient-background-with-grain-texture/409319043

Blanche Deards 10534719

R  acackmy &
- " llustrative text with soft colours to ap- g ) I
peal to younger demographics. .
1.1- White/Transparent R
d P Lack of film symbols creates intrigue. = ——

Font: Urbane Medium from Adobe Fonts

Example 2.1 (From Design 2A)

KEY —
MARK /
EVICE

12-Purple

Purple is the colour |
associate film with.

13- Orange

Orange is the colour
| associate with the
word ‘RUPTURE."

Font: Urbane Bold from Adobe Fonts
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ff}‘fgﬁ DESIGN 1

WA SCREEN
ACADEMY
GALA 2022

WA SCREEN
ACADEMY
GALA 2022

PROGRESS

The WA Screen Academy in the The WA Screen Academy in the
School of Arts and Humanities School of Arts and Humanities |
at ECU present: at ECU present: \ P

WA SCREEN
ACADEMY

WA SCREEN
ACADEMY

2 N /

i N . [

j “ LUNA GINEMAS | _
_ - LEEDERVILLE

20TH OCTOBER
— 6:30PM.




WEEK 5 SOCIAL MEDIA DRAFT (DESIGN K)

Western Australian
Screen Academy
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WEEK 5 — POSTER DRAFTS (DESIGN R)
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WEEK 5 — BOOKLET FRONT COVER



WEEK & — BOOKLET DRAFT

Premiere Access to All 2022
Academy Films

Visit https://vimeo
Password wasa2022

This password is for private access
only. WA Screen Academy films are
embargoed until they complete
festival run.

FOLLOW US ONLINE
@screenacademy

CONTACT DETAILS WA Screen

@wasa@ecu.edu.au
Academy
MEDIA ENQUIRIES i =
i @loremipsum Gal o

PREMIERE ACCESS TO ALL
2021 ACADEMY FILMS
VISIT https://vimeo
PASSWORD: wasa2022

WA SCREEN
ACADEMY
GALA 2022

This password is for private
access only. WA Screen Academy
films are embargoed until they
complete their festival run.

FOLLOW US ONLINE
@screenacademy

CONTACT DETAILS
@wasa@ecu.edu.au

MEDIA ENQUIRIES
@loremipsum

WA SCREEN
ACADEMY
GALA 2022




Blanche Deards 10534719

Client Project -
Mid-Fidelity Prototypes
Booklet - Front Page

| cia 2otz
Design 2. - Purples&Orange 1x Text

WA Serean
academy
Gala 20

Design 2.4 - BlussOrange 2x Toxt

Design 2.5~ Purplo&Orange 3x Text Dosign 2.6 - BlusS&Orange 3x Text 1

Postor2.2

Blanche Deards 10534719

Booklet -
Front & Back

Booklet 1 - (From Design 1.1)

Can be applied to design 1.2 aswell.
Squares for logos.

Urban Medium - Front page text & headings
Urban Light - Subheading

wa sereen
A

| " — S Galw 7022
Booklet 2 - (From Design 2.1)
Can be applied to all designs 2 variations on the next
page.

Urban Medium - Front page text & headings

Urban Light - Subheading

Squares for logo.

Blanche Deards 10534719

WA Scroen WA Scroen

Acadsiny Gola

Academy Gala

Poster2.3

Logo must fit across page

Style Guide Draft - Design1

AT

Colour

Cherub

#FOCEE2
CMYK (O
RGB (240,

HSL (3247, 53, 87)
Background fill colour

White
H#FFFFFF
CMYK (0,

[+)
RGB (255, 255, 255)
HSL (0, 0, O]

Text box colour

Typography
Typeface - Heading
Urbane Medium

Aa Bb Cc Dd Ee Ff Gg
Hh li Jj Kk LI Mm Nn Oo
Pp Qg Rr Ss Tt Uu Vv
Ww Xx Yy Zz

0123456789

Blanche Deards 10534719

Social Media Banner

MID
J FIDELITY

Social Media Banner - Design 1.1

Western Australian
Screen Academy

PROTO —
TYPES

Social Media Banner - Design 2.2

Blanche Deards 10534719 Blanche Deards 10534719

Style Guide Draft - Design 2

Text Boxes

Must be large enough for text
to be readable.

ground

13.5, 6) zoom
, 206, 226) Black

#000000

CMYK (0, 0, 100)

RGE (0, 0, 0)

HSL (0, 0, 0)

Text colour

0,0,

raphy

[l be

Typeface - Body
Urbane Light

Aa Bb Cc Dd Ee Ff Gg
Hh 1i Jj Kk LI Mm Nn Oo
Pp Qg Rr Ss Tt Uu Vv
Ww Xx Yy Zz

Typeface - Heading
Urbane Bold

Aa Bb Cc Dd Ee Ff G
Hh 1i Jj Kk LI Mm "ngnﬂ Hh 11 Jj Kk LI Mm Nn Oo
Pp Q4 Rr §s Tt Uu Vv Pp Qq Rr Ss Tt Uu Vv
Ww Xx Yy Zz Ww Xx Yy 2z

Typeface - Body

Urbane Medium
Aa Bb Cc Dd Ee Ff Gg

0123456789 0123456789 0123456789




WEEK @ — FINAL POSTER DRAFTS

WA Screen
Academy Gala

Luna October
Cinemas, 2022

Leederville 6:30pm




WEEK @ — LECTURE NOTES

STYLE GUIDE
WeEk 6 - Instructional

- Squash text

Wednesday, 31 August 2022 9:26 AM
- Exact colours

Design Process - B&w o
- Where will it be placed
- Body text

Images -

Electrical route - londeon train map

Land mass - face

Album cover - band referencing military with equipment lined up
Tracking mouse clicks

- Spacing - exclusion zone

- Feature text is larger, body text smaller - be logical
- Correct colour use

- Personality of identity

Stuart lecture

A Design Process Colour is information

- Separation of concept and execution - Semiotics
- Sign - Signifier, Signified
What is it going to be used for, how is it going to be seen, perspective - in the dark, on the ceiling, etc. - Icon - refers by similarity
Purpose and circumstance - Index - A refers to B or implies its presence or existence
Focus on existing systems - Symbol - refers by convention

Smoke - indexical of fire
Word fire - Symbol of fire

Perceptual constancies

Colour constancy
Discover - Define - Develop - Deliver

Stroop effect

Sketch out many ideas
Then test mediums Must think about golours and spacing when printing - CMYK
Test out the ideas you like in different variations

Variations can be done digitally Think about proportion in terms of colours

Think about angle and type, direction, compgostion, colour HSV model - Hue, saturation, value



WEEK 6 — FINAL SOCIAL MEDIA DRAFTS

Western Australian

SRiErE

October
2022
6:30pm

" Western Australian
Screen Ac ;




WEEK 6 — FINAL BOOKLET DRAFTS

: : FOLLOW US ONLINE
: @screenacademy
CONTACT DETAILS
@wasa@ecu.edu.au

MEDIA ENQUIRIES
@loremipsum

Premiere Access to All 2022
Academy Films

t https://vimeo

Password wasa2022 WA Screen

This password is for private access Ac a d e mv

only. WA Screen Academy films are

b d il th /
i Gala 2022

FOLLOW US ONLI
@screenacadem

CONTACT DETAILS
@wasa@ecu.edu.au

MEDIA ENQUIRIES
@loremipsum

Premiere Access to All 2022
Academy Films

Visit https://vimeo
Password wasa2022

This password is for private access
only. WA Screen Academy films are
embargoed until they complete
festival run.




WEEK @ —
FACEBOOK MOCKUP

@) o seoenraconon o & P =) = # oo s

Western Australian

20th
October
2022
6:30pm

WA Screen Academy o

2,334 followers 2,655 following

@ Following Q search

Posts  About  Mentions  Reviews  Followers  Photos  More v

@) o seoenraconon o & P =) = # oo s

Western Australian
Screen Academy

WA Screen Academy o
2,334 followers 2,655 following @ Following Q search

Posts  About  Mentions  Reviews  Followers  Photos  More v

HTTPS.//UNBLAST.COM/FREE —FACEBOOK —PAGE —MOCKUP—R0R—PSD/
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WEEK + — LECTURE NOTES

Week 7

Wednesday, 7 September 2022 9:37 AM

London Underground
- In terms of style guide
- Colour
- Spacing
- Creates consistency

Pictonalities - Pictograms
- Toilet symbols
- Certain style
o White lines to depict clothing
o Highlight differentiating characteristics
o Can tell it's a set through repetitive shapes, same size, line thickness, etc.

Symbols/logos - text
Setting - context

Style guide

What makes a style a style? Must consider consistency, throughout all mediums.

Context of a design is important - must be in a particular setting to allow audiences to un-
derstand the full message.

WASA posters should be placed near Leederville, at universities and cinemas.



WEEK + — FINAL WORK

Luna
Cinemas,
Leederville

ala

20th
October
2022
6:30pm

Premiere Access to All 2022 Academy
Films

Visit https://vimeo

Password wasa2022

This password is for private access only.
WA Screen Academy films are embargoed
until they complete festival run.

Western Australian

FOLLOW US
@screena

CONTACT DETAI
@wasa@ecu.edu.

1A ENQU

WA Screen

Acad

emy

Le

‘Luna Cinemas

20th
October
2022
6:30pm




WEEK * — FINAL
MOCKUPS

WA Screen

Academy Gala

20th
Luna October
cinemas, 6.3200:,:
Leederville %

c 8 G

= -

October
2022

Western Australian
Screen Academy

WA Screen Academy o

2,334 followers 2,655 following

@ Following Q Ssearch

Posts About Mentions Reviews Followers Photos More *




Logo

Poster Logo 1. Logo must be white amd placed on the left
edge of the page.

. Must be an overlay layer and duplicated
ominence. Du| a
be moved to the right i —
ct
e F

Typography Spacing

Booklet (Back) .
Must be aligned to the right if
on righ , vice versa

plicated

Booklet logo

Social Media logo

3. Text at the centre

Headings:
- Urbane Bold
- 1pt larger than heading

Background
Can crop, zoom in, change Body text:
land e, etc. depending S aha ediam
- 1 pt smaller than heading
u - Leading must be 14 pt

on output medium.
Must show all three colour:

Typography

Booklet (Front)
Sub-heading:
- Around 24 pts, must be smaller
than logo
must be 36 pt
- Must be aligned to the right if
on right side, vice versa

All typos
Text layer ct
slightly
ody tex
must be in Urbane Bold
Booklet headings must be in Urbane Bold and body text in
Urbane Medium

Typography Spacing
Poster

Must be aligned to the right if Social Media Banner
right side and vice versa

Sub-Heading: Sub Headings
(Lﬂ,\/ﬁ‘:‘rc{)eeeQlﬁgﬁge{lpgfg/aé 1 - Must be placed with space around the text.
- 20 pts larger than body text. i - Must be 2x smaller than ogo.

- Leading must be 72 pt, - Leading must be 6pt

Typeface - Heading Typeface - Body
Urbane Bold Urbane Medium
Aa Bb Cc Dd Ee Ff Gg Aa Bb Cc Dd Ee Ff Gg

Hh 1i Jj Kk LI Mm Nn Oo Hh 1i Jj Kk LI Mm Nn Oo

Pp Qq Rr Ss Tt Uu Vv Pp Qq Rr Ss Tt Uu Vv
Ww Xx Yy 2z Ww Xx Yy Zz

0123456789 0123456789

Body text:
(Luna Cinemas, > Western Australian Screen .
opm) o Academy Western Australian
0 pts smaller than heading b - 'Screen academy’ must Screen Acade
ding must be 40 pt, must
have more space than header directly be underneath,
HiE placed 1/3 away from
Header: - ‘Western Australian’ text.

(The wa Scre’em Academy.in | - "Western Australian’ must be
the School of Arts and

Exclusion Zones

. : i Booklet & Poster
Humanities at ECU Present) i 0. olllgned @ I p At | 2
- 10 pts smaller than body text. i - ‘Screen academy’ must be : t GeSit @ 2
- Must be larger. . aligned to the right. pixel gap from
- Leading must be 30 pt, or close edge of page
enough to be readable and have for all
some space. .

Luna Cinemas Leederville
- ‘Leederville’ must be
placed underneath, 1/3
away from ‘Luna Cinemas’
text

- ‘Luna Cinemas’ must be
aligned to the left.

- ‘Leederville’ must be
aligned to the right

typography.

Social Media Banner

| - At least 1 Letter (of
20th October 2022 6:30 the same font and

- Each piece of information | size) gap for all
must be underneath each Gt - typography.
other. ) i e e -2 is desirable
- Must be aligned to the right 5 R ’

Logo - Heading

- Same rules apply to
logo - heading space.
- Must have at least 1
letter of space

- 2 letters of space is
desirable




WEEK + — FINAL WORK

Blanche Deards 10534719 Blanche Deards 10534719

Client Project- WASA Poster

Rationale

The Organisation

The Wastern Australian Screen Acadermy (WASA] Is based at Edith Cowan University, Mount Lawley.
Established in 2005, it has trained many filmmakers through a production based experience. The WASA
Gald at Luna Cinemas in Leaderville showcases the students’ work evary year. This year's thema is ‘RUP-
TURE!

Target Audience

The target audience of the gala includes WA Screen Acadermy students and staff, family and friends of
those students, aspiring filmrmakers, the film industry across Australia, students and staff frorm Australion
Universities, and the genaral public interested in film,

Importance

The design of the gola poster is important to appeal to younger oudiences, influencing high-school and
undergraduate university students to pursuit and join the WA Screen Acaderny. It is also important to
pay homage to the students who have worked on the productions being screened at the gala.

Brand Identity
WASA is an output for creativity, allowing students to express their own storles and truth in their work, as
well inspiring their audiences. WASA also allows students to prepare or ‘break out’ into the film industry.

Choice of design

My interpretation of ‘Rupture’ is the process of breaking apart. | have chosen o subtle approach of ref-
erencing film (through the incorperation of grain and a light leak effect] to create Intrigue, and allow
dudiences to find out more information on their own.

Typography

My design includes stretched out letters and duplication of text to express the process of breaking. The
text is ploced in front of a gradient bockground, with an overlay layer, creating an ‘overexposed’ and
“light leak’ effect which is seen in 35mm film. | hove duplicated the text three times to portray the text
‘rupturing.’ | alzo made the text slightly blurry but readable, imitating o phote with a high shutterspeed,
In addition, | have chosaen o simplistic font, Urbane, for readability purposes, as well as a level of zophisti-
cation due to the Gala being a prestigious event.

Background

The gradient background of orange and purple, are the colours | associate with the word Rupture. L also
chose the colour orange as that is the usual colour of light leaks along with white, which is the colour of
the text.

I mode zure that each colour of the bockground can be seen through the text, to create texture.

The bockground s not in the same poszition in all of the mediums, as | wanted the waves of colour to flow
across the page, which is different in a landscape and portrait position.

There is also grain in the background to add another layer of texture, and to create a filmic style.

Method of Approach

The dasigns will predominantly be digital, to reduce waste. If physical, must be

recycable.

Phiysical advertisement posters will be placed throughout the City of Vincent, City of Stiding, Perth CBD,
and WA universities including ECU.

Digital advertisernents will be posted on social media apps/websites including but not limited te, Face-
beok, Instagram and Eventbrite.

o Luna October
The physical and digital advertisernents include: Cinemas, 2022
- saclal media banner and profile

- physical and digital booklet

- physical and digital posters & flyers Leedel‘\'i"e 6:309!\1

Future Ventures
My designs could be applied to other WASA or ECU events, such as the documentary showcase.



WEEK + — FINAL WORK

Blanche Deards 10534719 Blanche Deards 10534719

Booklet - Social Media Banner and
Front and Back Cover Profile

Western Austrullqn __ 2 na Cinemas

Lee

WA Screen
Academy




WEEK + — FINAL WORK

Blanche Deards 10534719

Mockups - Poster & Social
Media Banner

rn Australian
crean Academy’

Blanche Deards 10534719

Style Guide - Page 1

Logo

Poster Logo

L[S

Booklet logo

Social Media logo

Type - Heading

Urbane Bold
Aa Bb Cc Dd Ee Ff Gg
Hh li Jj Kk LI Mm Nn Oo

Pp Qg Rr s Tt Uu Vv
Ww Xx Yy Zz

0123456789

Typefoce - Body

Urbane Medium

Aa Bb

Dd Ee Ff Gg
Hh Ti Jj C




WEEK F

Blanche Deards 10534719

Style Guide - Page 2

Typography Spacing

Bonklet {Buck]

dium
than headir

e i = Booklet (Front)

W‘ sél‘ree ! Su-b ﬂeudfng

it il a0 2 ke g T R B must |

htif on

FINAL WORK

Blanche Deards 10534719

Style Guide - Page 3

Typography Spacing

Social Media Banner

Sub Headings

Western Australian
Screen Acade

n' must be

" must be



WEEK + — FINAL WORK

Blanche Deards 10534719

Style Guide - Page 4

Exclusion Zones

Booklet & Poster
- At least a 2x
xel gap from
ge of page
ff_]l" all
typography.

Social Media Banner
2°th - At least 1 Letter (of

Octo bel" ! e same font and

p for all

20. - Xx ography.

- 2 is desirable.

Logo - Heading

- Same rules apply to

logo - heading space.

- Must have at least 1
tters of space is

desirable

Blanche Deards 10534719
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